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with your smart-
phone to vote in
our Potter tourism
poll (London or
Orlando?) or go to
WWW.Mercurynews.

com/travel.

IFYOU GO

Tickets for the Warner Bros. Studio
Tour: The Making of Harry Potter
are 28 pounds for adults ($45) and
21 pounds for children ($33) and
must be bought in advance. Details:
www.wbstudiotour.co.uk.

LANGEMACH/THE (COLORADO SPRINGS) GAZETTE ARCHIVE

‘knows someone who holds Mauna Kea close to heart. We'd like to welcome you

una Kea family at an exceptional rate - starting at $299 per room per night -

tunity to experience one of Travel + Leisure magazine’s T+L 500 World’s Best Hotels

d begin your own Mauna Kea tradition. 1.866.977.4589 | www.MaunaKeaBeachHotel.com/BA
(/

[

MAUNA KEAN BEANCH HOTEL

- 6/14/12 inclusive.
KOHALA COAST

e restrictions and blackout dates apply.




SUNDAY, APRIL 15, 2012

TRAVEL

001 BAYAREANEWS GROUP H5

Hotel

Continued from Page 1

“A thoughtful life is not a
simple one,” Muir says. In At-
lanta last year for a meeting
on global warming impacts,
she found that the confer-
ence center was a model of
ecosensitivity, but “the entire
landscape around it was sub-
urban sprawl hell. It all in-
volved cars, traffic, and build-
ings thrown up, for the most
part, without any regard for
their impacts on watersheds
or the landscape as a whole.”

She looked for a hotel with
a coveted Leadership for En-
vironmental and Energy De-
sign (LEED) rating, but there
were none in the area. She
settled for a hotel with a short
commute to the meetings, be-
cause at least that generated
less pollution.

Complexity can wilt good
intentions. And add to the
tricky green equation that
more than half of the respon-
dents in the industry survey
said they're skeptical when
companies make “green”
claims. Of self-described
“green travelers,” only 8 per-
cent thought it easy to find
green travel options.

Glenn Hasek, editor-pub-
lisher of the trade publica-
tion Greenlodgingnews.com,
points to inspiring initia-
tives: hotels with a windmill
or some solar power, an
embryonic hotel chain with
plans for “revolutionary new
environmental practices and
sustainability ~ principles,”
more LEED-rated lodging, in-
creased focus by the industry
as the economy improves.

What'’s really working?

The common problem for
consumers, though, is distin-
guishing window dressing
from serious commitment.
Some practices touted as
“green” — admonitions to re-
use towels, save water, turn
off the lights or skip the room
make-up, for example — are
also overtly self-serving. Oth-
ers — recycling newspapers
or providing windows that
open, installing some solar
panels — are trivial unless
they’re a small part of a com-
prehensive program.

All that green noise not
only bestows unearned merit
on the underwhelming. It also
makes it harder to discern
genuine efforts.

What Rachel Muir needs,
industry specialists say, is a
credible, independent certifi-
cation program that sets high
standards yet has enough
market share to provide lots
of choices and locations.

Not that there’s a shortage
of green certifiers. Alison Pre-
sley, manager of Travelocity’s
green travel program, knows
of more than 300. Because of

BARDESSONO PHOTOS

The Magnolia Courtyard of the Bardessono, a hotel in Yountville in the Napa Valley. It's
one of only two hotels in the United States to achieve LEED platinum certification.

the high level of consumer in-
terest, the U.S. travel market
is all a-sprout with rating sys-
tems: green hearts and coro-
nets, checkmarks, arrows,
suitcases, stars and planets,
trees, keys and leaves.

“And it is daunting,” Pre-
sley says. Some certification
systems are for-profit busi-
nesses, others are nonprofits
or run by trade associations
or government. Some are de-
manding, others are laughably
complaisant. “Unfortunately,”
she adds, “we are in a time
when you could today, right
now, get on a website, find a
certification program where
you fill out an online question-
naire and print out your ‘Okay,
we're green now!’ certificate.

“We wish that there were
some organization, even the
U.S. government, that would
decide ‘“These guys are doing
what we feel comfortable with,’
she says. “It’s unfortunate for
the consumer, who'’s just try-
ing to do the right thing here.”

Travelocity’s approach
goes some distance toward
“certifying the certifiers” to
help clear the fog. It uses data
from 22 different certification
programs whose standards
more or less meet those of the
international Global Sustain-
able Tourism Council. Just as
important: They include peri-
odic independent on-site au-
dits to verify compliance. No
self-certifiers are on this list.

So here’s the first shortcut:
Whether you book through
Travelocity or not, you can use
the “accommodation type” or
“amenity” sorter on its website
to find its 1,100 independently
certified U.S. hotels (and even
more non-U.S. listings). Thirty
hotels are rated “eco-friendly”
in the San Jose/Silicon Valley/
Peninsula area, for example.

It’s not a nuanced system,
Presley readily concedes —
they're green or they aren’t.

Bardessono, California’s only LEED platinum hotel,

features sleek suite rooms.

Travelocity has de-listed
about 200 hotels since its
program began five years ago
— another truth index.

Other bookers take differ-
ent approaches, sometimes
listing miscellaneous green
features of hotels that users
are left to puzzle through. Or-
bitz offers such lists — hard to
dig out of the website — and
states that it has “started the
process of researching hotels
with ‘eco-friendly’ policies.”
Independent certification au-
dits are not listed as a crite-
rion for joining the list.

Hotels.com’s online sys-
tem sorts for properties that
are “green/sustainable,” but
the basis for these choices is
not always clear, and many
on the “green” lists are self-
certified, as the fine print
explains. Kayak and Pric-
eline do not incorporate eco-
friendly filters in their book-
ing systems.

Expedia.com’s site can’t
select for it, but if you enter
“sustainable” in the search
box from the home page, you
get a list of a hundred cities
and you can click through
that to a list of hotels. Once

again, however, the criteria
for choosing these hotels
aren’t explained. Read far
enough in the fine print for
each listing, and you can
figure out whether the hotel
has been independently cer-
tifled and audited. Expedia
declined a request for an in-
terview.

A second suggestion is to
look for one of those LEED-
rated hotels, of which there
are nearly 100 in the United
States. A rigorous and expen-
sive program for participants,
LEED is run by the nonprofit
U.S. Green Building Council.
Properties are rated as “certi-
fied,” silver, gold or platinum
(there are only two platinums
in the country — Bardes-
sono in the Napa Valley, and
The Proximity in Greens-
boro, N.C. There’s also one in
China, and six in India. You
can find the list this way: go
to usgbc.org/hospitality, then

“If there is ever to be a ubiquitous
consumer standard, it must come from a
travel rating brand that U.S. consumers
already trust, and is likely in partnership
with an environmental advocacy group
and/or government agency.”

— PhoCusWright green travel survey

click on LEED Hospitality
Projects list.

Rely on the states

A final suggestion for this
quest is conditional: Consider
using one of the certification
programs that are run by 17
states. These, too, vary in
credibility, transparency and
toughness. You can easily
find them online.

California’s Green Lodg-
ing Program is among the
more exacting, with field
surveys to verify compliance.
They're listed at www.dgs.
ca.gov/travel/Programs/
GreenLodgingProgram.aspx.

Many on the list are fully
certified and have earned a
two-palm-trees  designation,
but be careful. Many others are
listed with a single palm, which
meansthey’ve met only alesser
number of the program’s long
list of “green” standards. They
have three years to meet the
stringent requirements of full
certification.

San Francisco has its own
Green Business Program, with
on-site audits, that includes a
list of eight hotels. “We have
rigorous criteria, and they can-
not be paid for,” said Friday
Apaliski, a spokesperson for
the program. “That’s a benefit,
compared with some of the
other green labeling that goes
on — certification that can be
paid for in some way.” All but
one of these hotels appear on
the California state program
list, too.

No checks in place

A number of states
— Alaska, Arizona, Con-
necticut, Florida, Kentucky,
Maine, Massachusetts, New
York, Rhode Island, Tennes-
see and Vermont — perform
on-site audits to varying de-
grees (some compliance au-
dits are described as random
or spot-checks). Pennsylva-
nia doesn’t have a rating pro-
gram, but the Department
of Environmental Protection
does recommend hotels that
are part of the Green Seal
certification system, one of
the independent audits also
used by Travelocity.

Several other state pro-
grams are more about educa-

tion and tourism promotion.
Very little is asked of the
hotels that participate, and
there’s no effort at verifying
their compliance.

“If there is ever to be a
ubiquitous consumer stan-
dard, it must come from a
travel rating brand that U.S.
consumers already trust, and
is likely in partnership with
an environmental advocacy
group and/or government
agency,” the green travel sur-
vey concluded. That was 2009
... it hasn’t happened yet.

In the past few months,
I've stayed at four hotels
whose eco-friendly creden-
tials are impeccable: the Felix
and the Burnham in Chicago;
the Westin Times Square and
the Ink48 in Manhattan. I can
testify that all were competi-
tively priced, the experience
proved luxe rather than hair-
shirt and there was no green
horn-tooting to speak of,
which I found odd. You really
had to ask.

But perhaps you knew this
was coming: There’s green
lodging out there, but no im-
mediate prospect of anything
like “sustainable travel.” Just
for starters, the cars and es-
pecially the jet airliners leave
a massive carbon footprint.

As for the real-deal sustain-
able hotel: It feeds energy back
into the grid, emits nothing
into air, water or dirt, raises
the standard of living for na-
tive cultures, is constructed of
recycled plastic, and does not
yet exist — though that plati-
num LEED rating is some-
where in range.

Meantime, we live in the
world of the relative, not the
ideal. Audubon International
executive  director Kevin
Fletcher, responding to pu-
ristic challenges to his green
lodging rating program, likes
to quote Voltaire: “The perfect
is the enemy of the good.”

Eco-travelers among us
will just have to keep fingers
crossed while the world plays
on — and maybe push the
limits when the opportunity
arises.

Contact Stephen P. Nash via
travel@bayareanewsgroup.
com.
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www.willcruise.com

STO#1003810-40

408-255-3232

800-875-3235
Open Saturdays 9:30am-1:00pm
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Many Sailings
1610 Locust St.
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CRUISE ADVENTURES Unlimited

=, Servmg all cruise lines since 1987

PRINCESS CRUISE SALE"™/S/ 51
April 16-19

s e Reduced Deposit of $100 per person [
& ¢ Onboard Coupon Booklet Valued at $325
¢ Shipboard Credit Available on

Call for additional details

Walnut Creek www.cruiseadventuresunlimited.com (925) 935-7447
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Valerie & Colleen O’Connell
Call M-F 9-5:30 Sat 10-2

A Py e e

Hawaii $519

Off2ZHawaii.com
5 Night Hotel + Airfare

Waikiki $559
Maui 5649
Kona $639
Kauai $519

Cruise Hawaii from $1099
Prices are PP double Spring
seasonrates  cgT2019604-10

Travel Services
800 675 4050
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We’re having a

Dnsney nght

and YOU are invited!

Wednesday APRIL 18 5:30 - 7:00 pm

at our office located

1723 Hamilton Avenue, San Jose

% Get the latest information on
the new Aulani, A Disney Resort & Spa; Disney Cruise Line®
Walt Disney World® Resort; The Disneyland® Resort

Adventures by Disney®

% Meet Peak Travel’s own Authorized Disney Vacation Consultant,
Karen Rairdon and our Disney Destinations Representative, Eileen Adams

% Extra Peak Booking Bonus for all attendees
% Prize Drawing and Light Refreshments
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Fy
n
Actl vitie
s

‘*i

AUTHORIZED®I§NEP

VACATION PLANNER

“ABayAreaNewsGroup

e Twitter.com/mercnews
e Twitter.com/insidebayarea
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www.peaktravel.com ¢ Peak Travel CST #2029626-40
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_DABLE LUXURY ON MAUI FROM $1 99-UI CONDOS-MAY/JULY 2012 SPECIAL

From $106/nt in Kihei, Wailea & West Maui
250+ Studio to 3br condos. Call & talk to one
of our Agents on Maui at

800-822-4409
www.MauiCondo.com

ALL OCEANFRONT-KIHEI MAUI
1 & 2 br. deluxe vacation condos. Pool, bbg, A/C,
Whales, sunsets, tropical tradewinds. Koa Lagoon.
Free color brochure
1-800-367-8030

YOSEMITE

ROOMS, CONDOS, COTTAGES AND

VACATION HOMES. CENTRAL YOSEMITE!

559-642-2211

To Advertise in the Travel Connection, Call

e GETAWAY

e RESORTS

Stay at Hale Pau Hana Beach Resort right on the
beach in sunny South Maui. All oceanfront 1 & 2br condos.
Golf Pkg & Car Pkg avail.

800-367-6036
www.hphresort.com/sj

www.yosemitewestreservations.com

“Costa Rica is our only business” Experts since 1987
Special Rates May- Dec 14. Customized Deluxe Travel.
Plan For Summer & Holiday Travel NOW!

800-938-9767 www.CostaRicaDeluxeTours.com

ADVENTURE & DIVE TOURS OF COSTA RICA

(408) 920-5589
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